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Public Education 

 MOHLTC IPAC in Personal Services 

Settings Protocol mandates BOH to 

provide public education 

 The public awareness campaign was 

developed to address this requirement   



Research 

 Environmental Scan of Health Units 

 RRFFSS Survey results 

 Literature Review 



Research 

 Environmental Scan - Nov 2010 

 A RRFSS Survey was conducted from 

April 2006 to August 2007. 

 RRFSS survey only collect 

information on invasive services  



Literature Review 

 Not a lot of literature on knowledge 
and attitudes of the public related to 
infection prevention and control when 
visiting the spa  

 International survey conducted by the 
Day Spa Association 

 

http://www.dayspaassociation.com/


Survey Findings 

 93% of day spa users are female 

 52% of day spa users are between the 

ages of 25-45 

 84% of day spa users are employed 

or self employed 

 Most favoured treatments were 

massage and facials 

 Spa pedicure, manicure, hair 

 

 



Our target audience 

 Working women between the ages of 25-45, 

living or working in York Region who 

receive spa services. 

 



Media Channels 

 Rogers Daytime 

 Rogers Digital Media 

 Digital Mall ads 

 Facebook  

 York Region media group newspapers 

 York Region Website 

 Libraries/Community Centers 

 Fitness Centers 

 



Digital Ads: Manicure 



Digital Ads: Waxing 



Facebook Ads: Facial 



Posters 



Be Spa Safe Guide 

 Serious infections 

can be spread if 

proper steps to  

clean and disinfect 

are not followed 

 Provides IPAC 

messaging for  

the consumer 

 Five easy checklists 



What you need to know 



Protect yourself 



Checklists: Manicure 



Checklists: Waxing 



Checklists: Facial 



Short term Outcomes  

Short Term Outcomes expected: 

 

 Increase the number of Health Connection 
inquiries requesting the Be Spa Safe guide   

 Increase number of complaints received by 
consumers visiting PSS establishments 

 Increase number of consumers requesting a 
copy of a PSS inspection report 

 



Long term Outcomes 

 Within 5 years of the implementation of the 
anticipate the following outcomes: 

 

 Increase the capacity on part of the public  
to become an informed consumer when 
selecting a PSS establishment 

 Increased compliance with best practices 
guidelines (i.e. decreased number of  
follow-up inspections) 

 Decrease in the number of PSS complaints   

 Decrease in the number of cases/outbreaks 
related to PSS exposure 



Questions 


